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NMEPIBAAAONTIKH MOAITIKH

H ORANGE A.E. sival pia Taxéwg avamtuogoopevn etaipeia n otmoia atmd 1o 1996 dpacTtnploTroisital wg Ala@nuIoTIKA
Etaipia, ETaipia Mpoypappatiopot Méowv & Ayopdg Xwpou & Xpdvou, ETaipia Anpociwv Zxéoewv, ETaipia Anuioupyiog
Alokpitou ZAuparog kai Etaipia MpowBnong MwAnoswv & Apeoou Marketing. AsitoupywvTag pe PeyaAn eutreipia Kai
uTTEUBUVOTNTA OTO XWPO TNG dlapruiong kai Tou Integrated Marketing, divel AUoeig og OAa Ta yevikd Kai €I0IKA TTPOoBARpaTa
ETMKOIVWVIaG.

H ORANGE A.E. avayvwpilel Tn onuacia TG TTpoaTtaciag Tou TePIBAAOVTOG yia TIG HEANOVTIKEG YeVIEG. loxupn @IAocogia
TNG atroTteAei n oupBoAf ag Evav TTIo “TTpdaivo KOGUO™.

Méow Tou ZuoTAuatog MepiBaAlovTikKAg Alaxeipiong, n eTaipia B&tel Tn Bdon yia Tn diapkn BeATiwan Twv TTEPIBAANOVTIKWV
NG emdooewv. H avwrtarn dioiknan, Ta aTeAEXN Kal o1 EpyalOuEVOl TNG eTaipEiag oTnpidouv Tn dECUEUCN Yia TNV THPNON
TWV VOUOBETIKWY KAI KAVOVIOTIKWY OTTAITACEWV KAl GAAWYV OTTAITAOEWY TTOU N ETAIPEIA €XEI EVUTTOYPAPWG ATTODEXTEI, TNV

KaBiEpwaon Kal avagkoTnan TTEPIBAAAOVTIKWY OKOTTWV Kal OTOXWV, KaBwg Kail Tn diapkr TTpoaTrdbeia BeATiwang.

To Z0otnua MepiBaAlovTikAg MoAimikhg kai n MepiBaAiovTikn MOANITIKA pag gival KaTAAANAN yia To OKOTTO Kal TO TTAQicIO0
Aerroupyiag TG Orange A.E. kail otnpiceTal:
v’ Z1n 6éopeuan Tng Aloiknaong yia Tnv TapoXr OAwY Twv atrapaitnTwy TTOPWY YIa TNV EQAPUOYH Kal BEATIWON Tou
ZuoTtruarog MepiBaldovTikig Alaxeipiong
v\ ZTn déopeuan yia TNV TTpooTacia Tou TrEPIBAAAOVTOG, TG ouveXNG BeATIWONG Kal TIPOANWNG TNG pUTTAVONG,
v\ ZTn déopEunn yia CUPUOPPWON TTPOG TN OXETIKA TTEPIBOANOVTIKEA vouoBeaia, kKavoviopoUg aAAd Kal TTpog OAEG TIG
GAAEG QTTAITATEIG TTOU £XOUV YiVEl ATTOOEKTEG, OTTWG KAl TNV TTEPIODIKN a§IoAGYNon Toug
v’ ZTov KOBopIoUO TTEPIBAANOVTIKWY OTOXWVY, TN OUCTNUOTIKA TTOpaKoAoUBnon Tng UAOTTOINGAG TOUG Kal TNV
avagKoTINon TOUug
Y. ZInv evnuépwon TOU TIPOCWTTIKOU VIa TIG aAppodIoTNTéG Tou OUPQWVO PE TO KATaypauuévo ZUoTnua
MepiBaAlovTikAg Alaxeipiong
v’ ZTnv euaioOnToTToinGn Tou TTPOCWTTIKOU O€ BéPaTa TTpooTaciag TEPIBAAAOVTOG, HEoW OoUVEXOUG EKTTAIDEUONG
v’ ZInv emKolvwvia TNV TONTIKAG KAl Twv apXwv dag ot Béuara mpooTaciag epIBaAAoviog oe OAa Ta
evolapePOUEVA PEPN

H Aioiknon deopeleTal YPATITWG YIa T ouvexr BeATiwon Tou cuoTApaTog TTEPIBAAAOVTIKAG SIaXEIpIONG TTOU EQaPUOLETal
o€ evapuovion pe 1o TpoTutro ISO 14001 kai gival utrelBuvn yia TNV ATTOTEAECHATIKOTNTA TOU. ZTA TTAQICIO TNG GUVEXOUG
BeAtiwong, n TTapoUca TOAITIKA EVNUEPWVETAI KOl avaBewpeiTal KATAAANAQ O€ TTEPITITWOEIG OAAQYWY OTIG dpaaTNPIOTNTES
(puaon Kal €KTA0N) TNG ETAIPEIOG PAG 1] O CUVEXEIQ EPPAVIONG EKTAKTWV CUNPBAVTWY KAl AVOTKOTTEITAI 0€ KABE avaoKOTINON

Tou ZuaTnuatog MepiBalAovTiKAg Alaxeipiong.
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